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         NEW JERSEY MOTORSPORTS PARK: The Ultimate Blend  

NJMP stands alone in its value position as a professional, yet welcoming 
motorsports and entertainment venue. NJMP delivers world-class racing, 
driver education, amusements, dining, and partnership opportunities at 
a price point that attracts spectators, enthusiasts, and business 
participants alike. 

 ÅAccessible by major East Coast populations  

ÅProfessional -grade and world -class facilities including Thunderbolt Raceway,  

Lightning Raceway, Tempest Raceway (Karting Facility), Generalôs Store (ie : souvenirs, race gear), NJMP 

Battlegrounds Paintball, Villas at Breighton , VIP Suites, and Performance Service Centers  

ÅSocial Amenities including : NJMP Drivers Club, Finish Line Pub, Officers Club, The Breighton  Room  

ÅVariety of racing, entertainment, dining, and education venues  

ÅAccess to major racing series, motorsports clubs, and fans  

ÅMulti -medium advertising and sponsorship customized to your needs  

ÅAffordable attendance, membership, and partnership offerings  

 

 

OFFICERS CLUB VIP SUITES VILLAS AT 

BREIGHTON 

EXOTIC CAR 

GARAGES 

CLUBHOUSE 

FINISH LINE PUB 

THE BREIGHTON ROOM 
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         REAL ESTATE and COMMERCIAL DEVELOPMENT  
New Jersey Motorsports Park continues to grow through the expansion of Real Estate Properties and 
Commercial Development. 

 
Villas at Breighton  (est. value per unit $400,000)  
Å A trackside condominium community  
Å Ideal setting for corporations seeking alternative hospitality and entertainment options for their 

clients  
Å A unique investment for those seeking income through the available rental and condo hotel 

services  
ÅOwners enjoy many benefits including NJMP Drivers Club, on track privileges, and more  

 
Exotic Car Garages  (est. value per unit $400,000)  
Å Designed to accommodate your wants and needs when it comes to storing one of your most 

prized possessions ï your  vehicle  
Å 800 to 1,400 square foot units which are highly customizable ( ie ; lifts, kitchenette, etc.)  

 
Commercial Corner  
Å Lots designed to accommodate your businesses needs whether it is a Race Shop, Retail Space, 

Showroom or Motorsports related business  
Å Lots are sized to accommodate building, related parking and storage areas for facilities from 

3,000 to 20,000 square feet  
Å Permitted business uses include: Mechanics, Fabricators and Performance Centers, Research and 

Development Facilities, etc.  

 

 

VILLAS AT 

BREIGHTON 

COMMERCIAL 

CORNER 
EXOTIC CAR 

GARAGES 

4 



         SOCIAL AMENITIES: NJMP DRIVERS CLUB  

The Drivers Club is an exclusive member association for those looking to drive their 

sports, classic or high-performance car at NJMP. The Drivers Club gives motorsports and 

driving enthusiasts the privileges of track days on two world-class road courses, VIP 

services, amenities and the camaraderie of fellow drivers ï all in a controlled 

environment. The Drivers Club caters to a variety of driving interests, lifestyles, and 

vehicles. 

 

NJMP DRIVERS CLUB BENEFITS 

Å 40+ exclusive member days 

Å Drivers Club Events include; dinner parties, pool events, clay shoots, kart races, 

seminars, auto demos, etc. 

Å Professional instruction at all member driving days 

Å Complimentary chef-prepared breakfast & luncheon on all member driving day 

Å Opportunities to bring guests, reward employees, clients, etc. 

 

 

 
DRIVERS CLUB DEMOGRAPHICS 

Average Salary: $300,000/yr  

Average Age: 45 

70% of members own/operate a business 

Industries include automotive, construction, finance, etc. 

82% of members attend at least 25 member days or more 

 

Honorary NJMP Drivers Club Members include: 
Å Martin Truex Jr., NASCAR Premier Series 

Å Ron Capps, 2016 NHRA Funny Car Champion 

Å Chase Elliot, 2016 NASCAR Premier Series ROY 

Å David Donohue, Grand-Am Rolex Sportscar Series 

Å Tom Hessert, ARCA Racing Series 
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3x ROLEX 24 at DAYTONA WINNER ANDY 

LALLY INSTRUCTS AT MEMBER DAY 



         NJMP FAN DEMOGRAPHICS  
 

Fan Base  

Motorsports event attendance outpaces all other American spectator sports in growth of paid attendance. 
Å 56+ million adults in the U.S. have an interest in motorsports--thatôs 71% of the total U.S. population. 

Å 68% of the general consumer population in the U.S. enjoys watching televised motorsports events. 

Å 92% of NASCAR fans have attended a race event. 

Å 72% of the total U.S. population believes that motorsport sponsors are leading companies in their fields* 
 *Statistics from study by J. Walter Thompson, one of the worldôs largest and most prestigious advertising agencies, who conducted an in-depth national study of 

 motorsports fansô purchasing habits.   

 

Motorsports fans are extremely loyal to the sport, their favorite tracks/drivers/teams, and associated 

brands that help provide a positive ROI on marketing dollars.  

 

With the local convenience of our facility, featuring unmatched fan access to race teams, garage areas, 

and racing action, partnership with NJMP allows our partnersô brands to become an integral, highly- 

visible part of the action.  

 
 

 

 

 

 

 
 

 

 

 

Å87% of motorsports fans travel (vs. 78% of US population). 

ÅTeam sponsor & memorabilia sales of NASCAR teams alone top $1.1B 

annually. 

ÅOn average, a racing fan will watch 18 races on television annually. 

ÅMotorsports is outpacing all other sports in paid attendance growth. 

Å74% of fans own their own homes. 

Å74% of fans own two or more automobiles. 

Å80% of fans carry a major credit card. 

Å91% of fans are high school graduates; 41% have a college education. 
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Historical Attendance  

Ticket Purchase Demographics 

Gender: 61% male, 39% female 

Age Range: 67% of fans are of 35+, 33% of 

fans are 18-34  

Income: 52% of fans have income of $50k+, 

21% earn 100k+ 

Children: 64% of fans have children under 

18 

 

*These figures are intended solely for the use of the intended recipient(s) and contain information that is privileged, confi dential, 

and/or proprietary. NJMP staff requests that you keep the above attendance figures confidential .  

EVENT 2015 2016 2017 exp. 

NASCAR K&N Pro Series X 6,500 10,000 

Weekend of Thunder 8,000 8,000 8,000 

MotoAmerica Championship 25,000 28,000 30,000 

ARCA Racing Series 3,500 4,500 6,500 

Vintage Racing Group 2,000 2,000 2,000 

Championship Cup Series (rounds) 6,000 (3) 6,000 (3) 6,000 (3) 

Karting Competitions (events) 10,000 (9) 13,000 (9) 18,000 (12) 

Devil In The Dark 12 Hours 2,000 2,000 2,000 

24 Hours of LeMons (events) 5,000 5,000 5,000 

SCCA Regional (events) 3,500 (5) 3,500 (5) 3,500 (5) 

Mud Run(s) 3,500 X 5,000 

Warrior Dash 10,000 X X 

Monster Truck Night of Thrills 10,000 (2) 10,000 (2) 12,000 (3) 

Chump Car ï Champ Truck 6,000 7,000 8,000 

SCCA U.S. Majors 3,500 3,500 3,500 

Air Show/Concert(s) 5,000 X 10,000 

Karting 30,000 35,000 40,000 

Vintage Motorcycle Festival 5,000 5,000 12,000 

Special Events/Banquets 25,000 50,000 52,500 

Cruise Nights (monthly) 2,000 (7) 2,000 (7) 2,000 (7) 

Bike Nights (monthly) 2,000 (7) 2,000 (7) 2,000 (7) 

Track/Facility Rentals (amount) 266,650 (500) 293,150 (550) 306,475 (575) 

Restaurant/Finish Line Pub 15,000 17,000 20,000 

Exotic Car Garages 5,000 7,000 7,500 

Pool 7,000 8,000 8,000 

Paintball Facility 30,000 35,000 35,000 

TOTAL  ATTENDANCE  490,650 543,150 614,975 

         NJMP FAN BASE 
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         NJMP ON -TRACK and OFF -TRACK UTILIZATION  

       On-Track Utilization (2016)  On-Track Driver & Rider Totals (INDIVIDUALS)  

Cars Cycles Total 

March 16,630 11,086       27,716 

April  16,950 11,299      28,249 

May 21,746 

 

14,498       36,244 

June 24,304 16,204       40,508  

July 23,665 15,777       39,442 

August 23,665 15,777       39,442  

September 22,386 14,924       37,310  

October 18,548 12,366       30,914  

November  7,675 5,117        12,792  

Total  176,102 117,048       293,150     

* These figures are intended solely for the use of the intended recipient(s) and contain information that is privileged, confid ential, and/or proprietary. NJMP 

staff requests that you keep the above attendance figures confidential.  8 

On-Track Driver & Rider Totals (INDIVIDUALS)  Off-Track Utilization (DAYS combined) 
Individuals 

March 8,987 
April 15,711 
May 32,002 
June 36,835 
July 37,835 

August 42,412 
September 45,233 

October 31,856 
November 8,129 

Total 259,000 

On-Track Utilization (DAYS combined) 
Cars Cycles Total 

March 31 21 52 

April 32 21 53 

May 41 27 68 

June 46 30 76 

July 44 30 74 

August 44 30 74 

September 42 28 70 

October 35 24 59 

November 14 10 24 

Total 329 221 550 


